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Geoblocking:	Consumer	trust	starts	with	business	trust	
	
 

 

BRUSSELS	 (April	 25th	 2017)	 - DIGITALEUROPE	 welcomes	 the	 draft	 report	 adopted	 today	 by	 the	 European	
Parliament	 Committee	 on	 Internal	 Market	 and	 Consumer	 Protection	 on	 Geo-blocking.	 The	 approach	 taken	
constitutes	a	step	in	the	right	direction.		

We	welcome	in	particular	the	efforts	made	by	Members	of	the	European	Parliament	to	clarify	the	rules	around	
applicable	law.	

“Businesses	need	 legal	 clarity	 if	 they	are	going	 to	engage	 in	 cross-border	activities,”	 insisted	DIGITALEUROPE	
Director	General	Cecilia	Bonefeld-Dahl.	 “Business	 trust	 is	 a	prerequisite	 for	building	 consumer	 trust	 in	online	
purchases.”		

Also,	this	legislation	is	not	appropriate	for	regulating	B2B	relations	and	the	Committee	was	right	to	focus	the	rules	
on	relationships	with	consumers,	for	whom	this	Regulation	is	designed.		

We,	however,	remain	very	concerned	by	the	inclusion	of	copyrighted	content	in	the	scope	of	the	rules.	

“Including	copyrighted	content	places	a	disproportionate	burden	on	service	providers,”	continued	Ms	Bonefeld-
Dahl.	“They	would	be	expected	to	assess	on	every	piece	of	content	in	their	catalogue	if	the	y	have	the	required	
rights	in	the	consumers	market.	We	need	to	avoid	a	potential	flood	of	disclosures	that	would	simply	lead	to	a	
disruptive	and	negative	consumer	experience.”	

Beyond	 frustration	and	confusion,	people	are	unable	 to	buy	certain	content,	 the	 inclusion	of	 copyright	could	
translate	into	a	de	facto	circumvention	of	copyright	territoriality,	leaving	it	unclear	which	rights	holder	the	service	
provider	would	need	to	pay.	Moreover,	such	an	inclusion	would	ultimately	lead	to	a	price	harmonisation	upwards	
to	the	detriment	of	economically	weaker	regions.	As	well	as	evidently	contrary	to	consumer	interests,	making	
content	more	expensive,	this	would	also	put	service	providers	at	a	significant	competitive	disadvantage	against	
piracy.		

DIGITALEUROPE	looks	forward	to	keeping	working	with	EU	institutions	in	the	next	steps	of	the	process	to	put	in	
place	rules	that	would	be	beneficial	for	both	consumers	and	businesses.	
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For	more	information,	please	contact:		
Luc	Chomé,	DIGITALEUROPE’s	Director	of	Communications	and	Marketing	
+32	473	27	51	17	or	luc.chome@digitaleurope.org	
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ABOUT	DIGITALEUROPE		
DIGITALEUROPE	represents	the	digital	technology	industry	in	Europe.	Our	members	include	some	of	the	world's	largest	IT,	
telecoms	and	consumer	electronics	companies	and	national	associations	from	every	part	of	Europe.	DIGITALEUROPE	wants	
European	businesses	and	citizens	to	benefit	fully	from	digital	technologies	and	for	Europe	to	grow,	attract	and	sustain	the	
world's	best	digital	technology	companies.	
	
DIGITALEUROPE	ensures	industry	participation	in	the	development	and	implementation	of	EU	policies.	DIGITALEUROPE’s	
members	 include	61	corporate	members	and	37	national	 trade	associations	 from	across	Europe.	Our	website	provides	
further	information	on	our	recent	news	and	activities:	http://www.digitaleurope.org			
	

DIGITALEUROPE	MEMBERSHIP	

Corporate	Members		

Airbus,	Amazon	Web	Services,	AMD,	Apple,	BlackBerry,	Bose,	Brother,	CA	Technologies,	Canon,	Cisco,	Dell,	Dropbox,	Epson,	
Ericsson,	Fujitsu,	Google,	Hewlett	Packard	Enterprise,	Hitachi,	HP	 Inc.,	Huawei,	 IBM,	 Intel,	 JVC	Kenwood	Group,	Konica	
Minolta,	Kyocera,	Lenovo,	Lexmark,	LG	Electronics,	Loewe,	Microsoft,	Mitsubishi	Electric	Europe,	Motorola	Solutions,	NEC,	
Nokia,	Nvidia	Ltd.,	Océ,	Oki,	Oracle,	Panasonic	Europe,	Philips,	Pioneer,	Qualcomm,	Ricoh	Europe	PLC,	Samsung,	SAP,	SAS,	
Schneider	Electric,	Sharp	Electronics,	Siemens,	Sony,	Swatch	Group,	Technicolor,	Texas	 Instruments,	Toshiba,	TP	Vision,	
VMware,	Western	Digital,	Xerox,	Zebra	Technologies.	

National	Trade	Associations		

Austria:	IOÖ	
Belarus:	INFOPARK	
Belgium:	AGORIA	
Bulgaria:	BAIT	
Cyprus:	CITEA	
Denmark:	DI	Digital,	IT-BRANCHEN	
Estonia:	ITL	
Finland:	TIF	
France:	AFNUM,	Force	Numérique,	
Tech	in	France		

Germany:	BITKOM,	ZVEI	
Greece:	SEPE	
Hungary:	IVSZ	
Ireland:	TECHNOLOGY	IRELAND	
Italy:	ANITEC	
Lithuania:	INFOBALT	
Netherlands:	Nederland	ICT,	FIAR		
Poland:	KIGEIT,	PIIT,	ZIPSEE	
Portugal:	AGEFE	
Romania:	ANIS,	APDETIC	

Slovakia:	ITAS	
Slovenia:	GZS	
Spain:	AMETIC	
Sweden:	Foreningen	
Teknikföretagen	i	Sverige,	
IT&Telekomföretagen	
Switzerland:	SWICO	
Turkey:	Digital	Turkey	Platform,	ECID	
Ukraine:	IT	UKRAINE	
United	Kingdom:	techUK			

	

	


